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MBI Group is a top New York City interiors
firm known for its high-end projects.

A Focus on Complex Work
MBI Group has developed a niche in its New York market by completing unique, high-end projects.
It competes with national firms but earns many jobs based on its track record of success.
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Greenlaw explains. “This was three test kitchens and one
executive test kitchen with an attached conference room that
is utilized for demonstrations and public relations events.
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